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Return Brief

GOALS & OBJECTIVE

Create a captivating and memorable
exhibition experience for the FADx
exhibition that celebrates the creative
journey of 3rd-year students in their final
year at the University of Canberra.

TARGET AUDIENCE

Academic Peers: Fellow students from different
disciplines and levels who can appreciate and be inspired
by the showcased projects.

Faculty and Mentors: Professors and advisors who have
quided the students’ creative journeys and can witness
the culmination of their efforts.

Industry Professionals: Representatives from various
industries related to design, art, and creativity who might
offer opportunities for internships, collaborations, and
employment.

General Public: Individuals interested in art, design, and
creativity who may be visiting the exhibition out of
curiosity or to support the local creative community



DESIGN INTENT STATEMENT

Our design for the FADx exhibition seeks to encapsulate the essence of the journey
undertaken by design students during their final year at the University of Canberra. By
harmonising creativity, innovation, and collaboration, our intent is to craft an immersive
experience that leaves an unforgettable mark on each visitor.

We intend to create an exhibition that resonates with a diverse audience, commemorating the
students’ transformative journey and signalling their entry into the world of creativity and
innovation.



Floor Plan

The Refectory will be transformed into a dynamic environment, inviting visitors to explore
and engage with the projects on display. Through interactive installations, multimedia
presentations, and through the curated spaces, we strive to evoke emotions, provoke
discussions, and inspire connections.
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MOVEMENT GUIDE
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Exhibition Style Guide

Through thoughtfully designed marketing materials, captivating graduation booklets,
informative student panels, and distinctive business cards, we aim to seamlessly convey the
students’ stories, aspirations, and accomplishments.
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Display Mockups
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